
Albert Ellenich
5131 N. Kenmore Ave. #1-S albert.ellenich@me.com
Chicago,  IL.  60640 773-339-3852

INTRODUCTION  I’m a highly motivated, creative and versatile professional with over 19 years experience in the digital space 
with emphasis on User Experience Design. I help organizations structure online communications and 
applications into a cohesive user experience through research, requirements analysis, user testing and a full 
suite of information architecture deliverables. I’m seeking a leadership level role that allows me to actively 
lead and develop best practices within an organization and mentor others in all aspects of User Experience 
Design.

AREAS OF EXPERTISE

Information sitemaps, wireframes, process flows, navigation structures, functional requirements,
Architecture (IA) experience models, personas, taxonomy development

Research requirements gathering, stakeholder interviews, online surveys, heuristic evaluations, core values evaluation 
of design/branding/content/usability, competitive analysis, best practices

Usability Testing testing plans for single and multiple site tests, participant screeners, task analysis and design, moderator 
scripts, moderation/facilitation, findings recommendations

EXPERIENCE! Information Architect / User Experience Analyst (Self-Employed)
• Critical Mass: March 2010 - August 2010 : Clients : USAA
• Razorfish: March 2010 - April 2010 : Clients: Oscar Mayer
• Earlybird Creative: September 2009 - February 2010 : Clients: Motorola, McDonalds, ADT
• Manifest Digital: June 2009 - August 2009 : Clients: Harper Collins Publishing
• Proximity BBDO: February 2009 - April 2009 : Clients: Bayer
• Sears Holdings: January 2009 - February 2009 : Clients: MyGofer 
• Critical Mass: May 2008 - December 2008 : Clients: Supervalu, Valvoline, Moen
• EURO RSCG: May 2008 : Clients: Fulgor, Inc.
• Method Engine: November 2007- May 2008 : Clients: KOHLER, tSTD, SallieMae

Arc Worldwide - Chicago, IL.
December 2006 - October 2007  
Sr. Experience Planner 

• Participate in the ongoing design of digital products for web and mobile phone implementation. 
• Act as lead user advocate for all web initiatives, participating in meetings with design, planning, 

production and technical architects. 
• Plan, facilitate, analyze and report on usability testing. 
• Produce models of user behavior and process/task flows. 
• Develop web interfaces to work with legacy database systems, simplifying interactions and 

streamlining task completion. 
• Provide all supportive documentation for web interface development including wireframes, 

interaction diagrams, process flows, functional specifications, etc.Many projects required an 
understanding of limitations in multiple international markets.

Clients: Philip Morris USA, Philip Morris International

Orbitz - Chicago, IL.
February 2005 - October 2006
Information Architect

• Participate in the ongoing development of documentation standards for all Information Architecture 
documentation for leisure and corporate travel products.

• Lead Information Architecture development for specialized projects within the corporate travel 
product. Analyze potential cross-brand implications and proactively communicate issues to 
multidisciplinary teams. 

• Actively participate in requirements analysis and clarification for highly interactive, internet based, 
travel administration tools.

9am Solutions - Chicago, IL. 
May 2004 - January 2005 
Consumer Behavior Analyst (Independent Contractor)

• Prepare and administer online surveys and interactive questionnaires with branching logic to 
uncover web site strengths and weaknesses and customer perceptions. Final data is compiled for 
analysis and actionable results. Utilize Keynote applications to gather qualitative and quantitative 
data.

Clients: Best Buy, Sprint
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EURO RSCG Brann - Chicago, IL.
March 2004 - May 2004 
Lead Information Architect (Independent Contractor)

• Lead all aspects of Information Architecture for the redesign of AARP.org. Duties included working 
with previous research to create a new site architecture, delivering all IA work products.

Clients: AARP

Insight Research Associates - Chicago, IL.
March 2003 - June 2003 
Qualitative Researcher (Independent Contractor)

• Administered all aspects of focus group studies: recruiting, moderating, findings reports
Clients: Transitions Lenses

American Dental Association - Chicago, IL
March 2003 - June 2003
Usability Consultant (Independent Contractor)

• Successfully led brainstorm sessions with ADA staff to determine ada.org user needs. Established 
new Information Architecture for 7,000+ page site.

• Led card sorting session with select ADA staff to determine new content organization for sample 
section of ada.org. Staff implemented technique to optimize content arrangement in remaining site 
sections.

• Produced e-mail distributed prototype for early user testing.
• Created new architecture and documentation for employee intranet and society extranet.

Tribal DDB - Chicago, IL.
October 2001 - March 2003
Lead Information Architect

• Responsible for all IA/Usability requirements for the redesign of an online yellow pages site. 
Integrated new search software capabilities for re-launch. Created usability testing environments 
for an early design prototype. Worked as subject matter expert for new search integration software.

• Led online marketing integration efforts for large building materials designer. Incorporated offline 
and online strategies to coincide with upcoming industry conference.

• Created integrated marketing strategies for large home improvement store developing a customer 
loyalty program.

Clients: The Home Depot, McDonalds, Royal Appliance, QwestDex

Four Points Digital / marchFIRST / divine 
November 1999 - September 2001
Art Director / Lead Information Architect

• Lead IA redesign of major financial investment firm website incorporating live data feeds
• Directed IA/usability initiatives for new online insurance procurement process.
• Lead visual design and IA for online women’s site focusing on health, community and e-commerce

Clients: 3Com, Nuveen Financial Investments, SC Johnson, Zurich

Independent Programmers Associates 
April 1999 - November 1999
Interactive Designer

• Led design and development of CD-ROM, DVD and web projects. 
Clients: Caterpillar, Columbia College, Shedd Aquarium

Cognitive Arts Corporation 
February 1996 - March 1999
Interface Designer/Graphics Manager

• Designed custom interfaces for CD-ROM learning and training applications. Managed staff of 
interface designers, including scheduling and budgeting for multiple locations.

Clients: Franklin Covey, General Electric, IBM, Target, Forum

Institute for Learning Sciences / Northwestern University 
May 1995 - February 1996
Interface Designer

• Designed custom interfaces for CD-ROM learning and training applications.
Clients: Ameritech, Anixter

EDUCATION Pursued Bachelor of Fine Arts degree in the field of Graphic Design with studies in computer science at The 
University of Michigan. 1984-1989

“Effective Writing in Business and the Professions”
The University of Chicago, Graham School of General Studies 2003

SOFTWARE Microsoft Office, Microsoft Visio, Adobe Illustrator, Adobe Photoshop, Adobe Lightroom, Omnigraffle
KNOWLEDGE   
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TEACHING Columbia College – Chicago, IL 
EXPERIENCE February 2000 - May 2000
 Adjunct Faulty

Kendal College of Art & Design– Grand Rapids, MI 
September 1992 - December 1994
Adjunct Faculty

AFFILIATIONS Association for Multimedia Communications
 Usability Professionals’ Association
 Interaction Design Association
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